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EVERY DAY GOOGLE ANSWERS MORE THAN

QUESTIONS

WHY YOU NEED

SEARCH ENGINE
OPTIMIZATION






DIGITAL MARKETING TRIFECTA

EARNED, OWNED & PAID MEDIA

Propel sharing & engagement
with paid promotion

ADVERTISING

SHARING PAY PER CLICK
MENTIONS DISPLAY ADS

SHARES RETARGETING
REPOSTS PAID INFLUENCERS ==L
REVIEWS EARNED PAID PAID CONTENT PROMOTION e

MEDIA MEDIA SOCIAL MEDIA ADS
)

SEO & brand content Leverage owned, earned,
drive earned media and paid media
(sharing) & traffic for a comprehensive
marketing strategy

WEB PROPERTIES
WEBSITE
MOBILE SITE Gain more exposure to

BLOG SITE web properties with SEO
SOCIAL MEDIA CHANNELS and PPC
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ADVERTISING DIGITAL PROPERTIES PARTNER NETWORKS
ear Website(s Publisher editioria
dlogs Influencer outreach
Mobile apps Word-of-mouth
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General audiences Direct audiences Engaged audiences
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